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Objective

 To present the draft questionnaire
on innovation  activity  of SMEs.

 To  discuss  the structure  and  content
of the draft questionnaire on innovation
activity of SMEs.

 To agree on  the  final  version  of  the  
questionnaire to be used as a model in
conducting  the  survey  on  innovation 
activity  of  SMEs  by  Al, BG and FYROM.
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Main principles for Q development 

 Concepts, variables and definitions to be in
compliance with those recommended by the
Oslo Manual (2005, 3rd edition) - to secure
international comparability of data.

 To ensure consistency with the Harmonized
Questionnaire for previous CIS - logical order of
the questions, filtering, some questions identical
or closely based on questions that have been
used in previous CIS rounds.

 To take into account the results from data needs
analysis - list of key enabling factors for SMEs to
innovate.
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Main principles for Q development 

 To have a balance between data needs and response
burden of SMEs - to keep the questionnaire as short
as possible, adapting it to size of the surveyed
enterprises.

 To provide useful indicators for satisfying priority
data needs of policy and academic users, considering
the ‘optimal’ length of the questionnaire.

 To ensure feasibility of data collection - considering
what might be useful and what is feasible to be
collected in practice (i.e. required information have
to be available in the enterprise).
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Main principles for Q development 

 To formulate appropriate and effective questions that
are easy to understand by the respondents - avoiding
usage of abstract or complex concepts that are hard
to understand and would require longer reflection.

 To ensure that respondents understand the questions
in the same way and that they can provide reasonably
accurate answers (i.e. to have identical correct
interpretation of questions).

 To make careful selection of the most informative but
also feasible categories in the questions, relevant for
measurement of the variables.
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Issues for discussion

 Is the length of the questionnaire reasonable? - is
there need to decrease (or increase) the length,
considering the response burden and response rate?

 Is the logical sequencing (order) of the questions
the most appropriate one or it may need to be
changed?

 Are there questions that are not clear because of
the wording and need to be rephrased for better
understanding by the respondents?

 Are there questions that need simplification
(modification) to reduce complexity and to avoid
misunderstanding amongst respondents?
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Issues for discussion

 Are there questions that are clear, but very difficult
to respond?

 Are there possible new sections/questions and/or
categories that need to be included?

 Are there sections/questions and/or categories
candidate to be dropped?

 Are there categories that need to be merged or split?
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Structure of the questionnaire  - 10 sections;                
17 questions 

Section A General information about the enterprise 
Section B Product, process, organisational and marketing 

innovations
Section C Ongoing or abandoned innovation activities
Section D Public financial support for innovation activities
Section E Co-operation on innovation activities
Section F Factors enabling innovation activities
Section G Non-innovators
Section H Factors hampering or preventing  innovation activities
Section I Effect of legislation or regulations on innovation 

activities
Section J Intellectual property rights

Draft questionnaire - structure
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ENTERPRISE IDENTIFICATION

The enterprise identification attributes should be  
extracted  from the statistical  Business  Register          
and pre-filled in the questionnaire.

If this is  not possible, this information should be         
collected  as part of the survey.

Draft questionnaire - content
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Name of the enterprise…………………….....
Address (NUTS2)…………………………………..
Main activity (NACE Rev2, 4-digits)……….

Unified Identification Code
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SECTION A. GENERAL INFORMATION ABOUT THE ENTERPRISE

Section A contains 4 questions (A.1; A.2; A.3 and A.4) to be 
answered by all enterprises (both innovative and non-innovative).

Question A.1

Relevance: in the context of internationalisation, this
question provides information about inter-group
relationships. Enterprises which are part of an enterprise
group have access to the knowledge of the whole group,
which has impact on their capacity to innovate.

Draft questionnaire - content
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А.1. In 2018, was your enterprise part of an enterprise group? Yes No

If “Yes, in which country is the head office of your group located?.........................  

ISO country code
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SECTION A. GENERAL INFORMATION ABOUT THE ENTERPRISE

Question A.1
An enterprise group consists of two or more legally defined
enterprises under common ownership.

Each enterprise in the group can serve different markets, as
with national or regional subsidiaries, or serve different
product markets.

The head office is also part of an enterprise group. It can be
located in the same country as the respondent or in a different
country.

If the enterprise is part of the enterprise group it should
answer all further questions only about its own activities in
the country.

Draft questionnaire - content
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SECTION A. GENERAL INFORMATION ABOUT THE ENTERPRISE

Questions A.2 and A.3
Relevance: in the context of internationalisation, this question
provides information about different markets where the
enterprises realize their production (goods and services).
Combining data results of questions A.2 and A.3 together with
data of question A.4 (on strategies) is useful for analysing the
success of different innovation strategies in different markets.

Draft questionnaire - content
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А.2. In which geographic markets did your enterprise sell goods and/or 

services during the three years 2016 to 2018? (Tick all that apply)

1.  National (within Bulgaria) 

2.  Regional - Albania, Cyprus, FYROM and Greece 

3.  Other European Union and EFTA countries 

4.  All other countries 

А.3. Which of these geographic areas was your largest market in terms               
of turnover during the three years 2016 to 2018? 

(Give corresponding number from 1 to 4 from question A.2)
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SECTION A. GENERAL INFORMATION ABOUT THE ENTERPRISE

National market includes the entire country. 

Regional market includes 5 countries: Bulgaria, Albania,
Cyprus, FYROM and Greece.

EU Member States: Austria, Belgium, Bulgaria, Croatia,
Cyprus, Czech Republic, Denmark, Estonia, Finland, France,
Germany, Greece, Hungary, Italy, Ireland, Latvia, Lithuania,
Luxembourg, Malta, the Netherlands, Poland, Portugal,
Romania, Slovenia, Slovakia, Spain, Sweden, and the United
Kingdom.

EFTA countries: Iceland, Liechtenstein, Norway, Switzerland. 

Draft questionnaire - content
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SECTION A. GENERAL INFORMATION ABOUT THE ENTERPRISE

Question A.4
Relevance: The results of this question can be used for
creation of 'innovation profiles' and analysis of business
strategies and their impact on innovation.

Draft questionnaire - content

A.4. During the three years 2016 to 2018, how important were each of 
the following strategies to your enterprise?

Strategies Degree of importance Not
importantHigh Medium Low

1.  Focus on improving your existing goods 
or services    

2.  Focus on introducing entirely new goods 
or services    

3.  Focus on reaching new customer groups    

4.  Focus on customer specific solutions    

5.  Focus on low-price    

Workshop SMEInnoBoost, Slivek (31/01/2018 - 01/02/2018)
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SECTION B.  PRODUCT, PROCESS, ORGANISATIONAL AND MARKETING
INNOVATIONS 

Section B contains 3 questions (B.1, B.2 and B.3)

Question B.1 has 4 categories and 12 sub-categories; has to
be answered by all enterprises.
Relevance: This question provides information about
enterprise behaviour in regard to innovation and about
different types of implemented innovations.

Draft questionnaire - content

B.1. During the three years 2016 to 2018, did your enterprise introduce: 

Yes No

Product 

innovation

1. New or significantly improved goods  

2. New or significantly improved services  

Workshop SMEInnoBoost, Slivek (31/01/2018 - 01/02/2018)
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SECTION B.  PRODUCT, PROCESS, ORGANISATIONAL AND MARKETING
INNOVATIONS 

Questions B.1.1 and B.1.2
An product innovation is the market introduction of a new
or significantly improved good or service with respect to its
capabilities, user friendliness, components or sub-systems.
Product innovations (new or improved) must be new to the
enterprise, but they do not need to be new to the market.
They could have been originally developed by the
responding enterprise or by other enterprises or
organisations.
Product innovations exclude the simple resale of new goods
purchased from other enterprises as well as changes of a
solely aesthetic nature.

Draft questionnaire - content
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SECTION B.  PRODUCT, PROCESS, ORGANISATIONAL AND MARKETING
INNOVATIONS 

Questions B.1.1 and B.1.2

Thee conditions determining whether a product is a good
or a service: tangibility, ownership over time and durability.

Goods are usually tangible, owned by the consumer, and can
be used multiple times, for instance smartphone, furniture,
electronic equipment, packaged software, etc.

Services are usually intangible, not owned by the consumer
and can only be used once, such as retailing, insurance,
educational courses, air travel, consulting, etc.

Draft questionnaire - content
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SECTION B.  PRODUCT, PROCESS, ORGANISATIONAL AND MARKETING
INNOVATIONS

Questions B.1.3, B.1.4 and B.1.5

A process innovation is the implementation of a new or
significantly improved production process, logistics, delivery
and distribution method, or supporting activity, such as
maintenance, purchasing and accounting operations.

Draft questionnaire - content

Workshop SMEInnoBoost, Slivek (31/01/2018 - 01/02/2018)

B.1. During the three years 2016 to 2018, did your enterprise introduce: 
Yes No

Process 

innovation

3. New or significantly improved methods of manufacturing 
for producing goods or services  

4. New or significantly improved logistics, delivery or 
distribution methods for your inputs, goods or services  

5. New or significantly improved supporting activities for 
your processes, such as maintenance systems or 
operations for purchasing, accounting or computing
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SECTION B.  PRODUCT, PROCESS, ORGANISATIONAL AND MARKETING
INNOVATIONS 

Questions B.1.3, B.1.4 and B.1.5

Process innovations must be new to the enterprise, but they
do not need to be new to the market. They could have been
originally developed by the responding enterprise or by
other enterprises or organisations.

Process innovations exclude minor changes or improvements 
and purely organisational innovations.

Draft questionnaire - content
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SECTION B.  PRODUCT, PROCESS, ORGANISATIONAL AND MARKETING
INNOVATIONS 

Questions B.1.6, B.1.7 and B.1.8
An organisational innovation is the implementation of a
new organisational method in the enterprise’s business
practices (including knowledge management), workplace
organisation or external relations that has not been
previously used by the enterprise.

Draft questionnaire - content

Organisa-

tional

innovation

6.  New business practices for organising procedures 
Yes No

 

7.  New methods of organising work responsibilities and 
decision making  

8. New methods of organising external relations with 
other enterprises or public organisations  

B.1. During the three years 2016 to 2018, did your enterprise introduce:  
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SECTION B.  PRODUCT, PROCESS, ORGANISATIONAL AND MARKETING
INNOVATIONS 

Questions B.1.6, B.1.7 and B.1.8

Organisational innovations must be the result of strategic
decisions taken by management. They usually involve
changes to more than one part of the enterprise’s supply
chain and are less technology dependent than process
innovations.

Organisational innovations exclude mergers or acquisitions,
even if for the first time.

Draft questionnaire - content
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SECTION B.  PRODUCT, PROCESS, ORGANISATIONAL AND MARKETING
INNOVATIONS 

Questions B.1.6, B.1.7 and B.1.8

New business practices for organising procedures include
first time use of supply chain management, business re-
engineering, knowledge management, lean production,
quality management, etc.

New methods of organising work responsibilities and decision
making include first time use of a new system of employee
responsibilities, team work, decentralisation, integration or
de-integration of departments, education/training systems, etc.

New methods of organising external relations with other
enterprises or public organisations include first time use of
alliances, partnerships, outsourcing or sub-contracting, etc.

Draft questionnaire - content
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SECTION B.  PRODUCT, PROCESS, ORGANISATIONAL AND MARKETING
INNOVATIONS 

(If the answer is “No” to all options in questions B.1, please go to section C)  

Questions B.1.9, B.1.10, B.1.11 and B.1.12
A marketing innovation is the implementation of a new marketing
concept or strategy that differs significantly from the enterprise’s
existing marketing methods and which has not been used before
by the enterprise.

Draft questionnaire - content

Marketing 

innovation

9. Significant changes to the aesthetic design or  
packaging of a good or service 

Yes



No



10. New media or techniques for product promotion  

11. New methods for product placement or sales channels  

12. New methods of pricing goods or services  

B.1. During the three years 2016 to 2018, did your enterprise introduce:  

Workshop SMEInnoBoost, Slivek (31/01/2018 - 01/02/2018)
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SECTION B.  PRODUCT, PROCESS, ORGANISATIONAL AND MARKETING
INNOVATIONS 

Questions B.1.9, B.1.10, B.1.11 and B.1.12

Marketing innovations require significant changes in
product design or packaging, product placement, product
promotion or pricing.

Marketing innovations exclude seasonal, regular and
other routine changes in marketing methods.

Draft questionnaire - content
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SECTION B.  PRODUCT, PROCESS, ORGANISATIONAL AND MARKETING
INNOVATIONS 

Questions B.1.9, B.1.10, B.1.11 and B.1.12

Significant changes to the aesthetic design or packaging of a good
or service exclude changes that alter the product’s functional or
user characteristics - these are product innovations.

New media or techniques for product promotion include first
time use of a new advertising media, a new brand image,
introduction of loyalty cards, etc.

New methods for product placement or sales channels include
first time use of franchising or distribution licenses, direct selling,
exclusive retailing, new concepts for product presentation, etc.

New methods of pricing goods or services include first time use
of variable pricing by demand, discount systems, etc.

Draft questionnaire - content
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SECTION B.  PRODUCT, PROCESS, ORGANISATIONAL AND MARKETING
INNOVATIONS 

Question B.1 - possible short version with only 4 categories 

Draft questionnaire - content

Workshop SMEInnoBoost, Slivek (31/01/2018 - 01/02/2018)

B.1. During the three years 2016 to 2018, did your enterprise 

introduce: 
Yes No

1.  Product innovation  

2.  Process innovation  

3.  Organisational innovation  

4.  Marketing innovation  
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Draft questionnaire - content

Total enterprises - TOTAL

Innovative enterprises - INNO Product and/or process 
innovative enterprises only-

INNO_PP

Product and/or process 
innovative enterprises AND 

organisation and/or marketing 
innovative enterprises only -

INNO_PPANPP

Organisation and/or marketing 
innovative enterprises only -

INNO_NPP

Non innovative enterprises -
NON INNO 

Product innovative 
enterprises only-

INPDTONLY

Process innovative 
enterprises only-

INPCSONLY

Product and process 
innovative enterprises 

only -PANDP

Enterprises with 
abandoned/suspended 

innovation activities 
only - INABA

Enterprises with on-
going innoation 

activities only-INONG

Enterprises with 
abandoned/suspended 
AND ongoing innovation 

activities only -
INABA_ONG

Product and/or process 
innovative enterprises 

regardless of organisational 
and marketing innovation  -

INNOACT

Product innovative 
enterprises - INPDT

Process innovative 
enterprises - INPCS

Organisation and/or 
marketing innovative 

enterprises regardless  of 
product and process 

innovation  - INNORGMK

Marketing innovative 
enterprises only -

MKT_ONLY

Organisation and  
marketing innovative 

enterprises only -
OANDM

Organisation innovative 
enterprises only -

ORG_ONLY

Organisation innovative 
enterprises - INORG

Marketing innovative 
enterprises - INMKT

Enterprises that have introduced 
innovation - INNOS

NEW

Variables, based on question B.1
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SECTION B.  PRODUCT, PROCESS, ORGANISATIONAL AND 
MARKETING INNOVATIONS 

Question B.2 has 4 categories; to be answered only by
innovative enterprises.
Relevance: This question provides information about
determinants of innovation.

Draft questionnaire - content

B.2. Who developed these innovations?  (Tick all that apply)

1.  Your enterprise by itself 

2.  Your enterprise together with other enterprises or                

organisations


3.  Your enterprise by adapting or modifying products,            
processes or methods originally developed by other 
enterprises or organisations



4.  Other enterprises or organisations 

Workshop SMEInnoBoost, Slivek (31/01/2018 - 01/02/2018)
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SECTION B.  PRODUCT, PROCESS, ORGANISATIONAL AND MARKETING
INNOVATIONS 

Questions B.2.1, B.2.2, B.2.3 and B.2.4 
Your enterprise by itself - the innovation was entirely
developed by the enterprise, without the active assistance
of other enterprises or institutions.
Together with other enterprises or institutions - requires
active participation in development work by the enterprise
and by another enterprise(s) or institution(s).
Adapting or modifying - occurs when an enterprise builds
on a product, service or process that was originally
developed by another enterprise or institution.
Other enterprises or organisations - the enterprise
adopted an innovation that was developed by another
enterprise or institution, with no further changes.

Draft questionnaire - content
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SECTION B.  PRODUCT, PROCESS, ORGANISATIONAL AND MARKETING
INNOVATIONS

Question B.3 has 2 categories; to be answered only by
product innovative enterprises, which answered “Yes” to
question B.1.1 or B.1.2.
Relevance: This question provides information about
different degree of innovativeness.
New to market - a product innovation that must be the
first time available on the market.

Draft questionnaire - content

B.3. Were any of your product innovations introduced (goods or services) 

during the three  years 2016 to 2018:             Yes      No
1. New to your market  

2.  Only new to your enterprise  

Workshop SMEInnoBoost, Slivek (31/01/2018 - 01/02/2018)
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SECTION C. ONGOING OR ABANDONED INNOVATION ACTIVITIES

Section C contains 1 question (C.1) 

Question C.1 has 2 categories; to be answered by all
enterprises.

Relevance: This question provides information about the
phenomenon of unsuccessful innovations.

Abandoned or suspended - work on these activities must have
been underway during the reference period 2016 - 2018.

Draft questionnaire - content

C.1. During the three years 2016 to 2018, did your enterprise have 

any innovation  activities that were:  

Yes        No
1.  Abandoned or suspended before completion  

2.  Still ongoing at the end of the 2018  

(If the answer is “No” to all options in questions B.1 and C.1, please go to section G)

Workshop SMEInnoBoost, Slivek (31/01/2018 - 01/02/2018)
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SECTION D. PUBLIC FINANCIAL SUPPORT FOR INNOVATION ACTIVITIES

Section D contains 1 question (D.1)

Question D.1 has 4 categories; to be answered only by
innovative enterprises.
Relevance: This question provides information to understand
the financial environment for innovation, that is important for
national and EU policy making.

Draft questionnaire - content

D.1. During the three years 2016 to 2018, did your enterprise receive 

any public financial support for innovation activities from the     

following levels of government?  Yes             No

1.  Local or regional authorities  

2.  Central government (including central 

government agencies or ministries)
 

3. The European Union  

3.1. Of which: Horizon 2020 Programme for 

Research and Innovation?
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SECTION E. CO-OPERATION ON INNOVATION ACTIVITIES

Section E contains 2 questions (E.1 and E.2)

Question E.1 has to be answered only by innovative enterprises.

Relevance: This question provides information on an important
aspect in regards to the innovation activities - co-operation with
other enterprises or organisations.

Co-operation is active participation with other enterprises or
organisations on innovation activities. Partners do not need to
commercially benefit. It excludes pure contracting out of work
with no active co-operation.

Draft questionnaire - content
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E.1. During the three years 2016 to 2018, did your enterprise co-operate on any
of your innovation activities with other enterprises or organisations?            

Yes    No

(If the answer is “No”, please go to section F)  
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SECTION E. CO-OPERATION ON INNOVATION ACTIVITIES

Question E.2 has 9 categories; to be answered only by
innovative enterprises, which answered “Yes” to question E.1.

Relevance: This question provides information on different types
of co-operation partners and their location.

Draft questionnaire - content

Workshop SMEInnoBoost, Slivek (31/01/2018 - 01/02/2018)

E.2. Please indicate the type of innovation co-operation partner by location

(Tick all that apply) 

Type of co-operation partner
BG

AL, CY, 
FYROM, 

GR

EU and  
EFTA

All other 
countries

1.  Other enterprises within your enterprise group    

2.  Suppliers of equipment, materials, components or 
software                

3.  Clients or customers from the private sector    

4.  Clients or customers from the public sector    

5.  Competitors or other enterprises in your sector    

6.  Consultants and commercial labs    

7.  Universities or other higher education institutions    

8.  Government or public research institutes    

9.  Private research institutes    
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SECTION F. FACTORS ENABLING INNOVATION ACTIVITIES

Section F contains 1 question (F.1)

Question F.1 has 13 categories; to be answered only by
innovative enterprises.

Relevance: This question provides essential information on a
wide range of drivers for innovation implementation.

Draft questionnaire - content

F.1. During the three years 2016 to 2018, how important were the following 
factors in motivating your enterprise’s decisions to innovate?

Enabling factors
Degree of importance Not

importantHigh Medium Low

1.  Availability of internal finance for innovation    

2.  Availability of credit or private equity    

Workshop SMEInnoBoost, Slivek (31/01/2018 - 01/02/2018)
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SECTION F. FACTORS ENABLING INNOVATION ACTIVITIES

Question F.1 (continuation)

Draft questionnaire - content

F.1. During the three years 2016 to 2018, how important were the following 
factors in motivating your enterprise’s decisions to innovate?

Enabling factors
Degree of importance Not

importantHigh Medium Low

3.  Availability of government grants or subsidies 
for innovation    

4.  Availability of skilled employees within your 
enterprise    

5.  New information and computer technologies, 
applications or software    

6.  New knowledge or discoveries from science 
or universities    

7.  Opportunities for collaborating on innovation 
with external partners    

Workshop SMEInnoBoost, Slivek (31/01/2018 - 01/02/2018)
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SECTION F. FACTORS ENABLING INNOVATION ACTIVITIES

Question F.1 (continuation)

(Please, go to section H)

Draft questionnaire - content

F.1. During the three years 2016 to 2018, how important were the following 
factors in motivating your enterprise’s decisions to innovate?

Enabling factors
Degree of importance Not

importantHigh Medium Low

8.  Keeping up with competitors in your market    

9.  Expected market demand for your innovations    

10.  Necessary to meet customer specifications for 
your products    

11.  Government contracts that required innovations    

12.  Need to replace outdated products    

13.  Increased costs of energy, water or materials    

Workshop SMEInnoBoost, Slivek (31/01/2018 - 01/02/2018)
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SECTION G. NON-INNOVATORS

Section G contains 2 questions (G.1 and G.2)

Question G.1 has 2 categories; to be answered only by
non-innovative enterprises.
Relevance: This question provides information why any
innovation activity did not occurred in the enterprise.

Draft questionnaire - content

G.1. Which of the following best describes why your enterprise had no 

innovation activities during the three years from 2016 to 2018: 

(Tick one only)

1.  No compelling reason to innovate 
 Please, go to 
question G.2

2.  Considered innovating, but factors preventing 

innovation were too large
  Please, go to 

question H.1

Workshop SMEInnoBoost, Slivek (31/01/2018 - 01/02/2018)
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SECTION G. NON-INNOVATORS

Question G.2 has 4 categories; to be answered only by
non-innovative enterprises.
Relevance: This question provides information about the
reasons for non implementation of innovations.

Draft questionnaire - content

G.2. How important were the following reasons for your enterprise not to 

conduct innovation activities during 2016 to 2018?

Reasons Degree of importance Not
importantHigh Medium Low

1.  Low demand for innovations in your 
market    

2.  No need to innovate due to previous 
innovations    

3.  No need to innovate due to very little 
competition in your enterprise’s market    

4.  Lack of good ideas for innovations    

Workshop SMEInnoBoost, Slivek (31/01/2018 - 01/02/2018)
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SECTION H. FACTORS HAMPERING OR PREVENTING INNOVATION 
ACTIVITIES

Section H contains 1 question (H.1)

Question H.1 has 8 categories; to be answered by all
enterprises.
Relevance: This question provides important information
about the internal or external obstacles/barriers for
innovation activities.

Draft questionnaire - content

Workshop SMEInnoBoost, Slivek (31/01/2018 - 01/02/2018)

H.1. During the three years 2016 to 2018, how important were the following 
factors in hampering  the execution of your innovation activities or 
preventing your enterprise from innovating?

Factors Degree of importance Not
importantHigh Medium Low

1.  Lack of internal finance for innovation    

2.  Lack of credit or private equity    

3.  Difficulties in obtaining government grants 
or subsidies for innovation    
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SECTION H. FACTORS HAMPERING OR PREVENTING INNOVATION 
ACTIVITIES

Question H.1 (continuation)

Draft questionnaire - content

Workshop SMEInnoBoost, Slivek (31/01/2018 - 01/02/2018)

H.1. During the three years 2016 to 2018, how important were the following 
factors in hampering  the execution of your innovation activities or 
preventing your enterprise from innovating?

Factors
Degree of importance Not

importantHigh Medium Low

4.  Innovation costs too high    

5.  Lack of skilled employees within your 
enterprise    

6.  Lack of collaboration partners    

7.  Uncertain market demand for your ideas for 
innovations    

8.  Too much competition in your market    
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SECTION I. EFFECT OF LEGISLATION OR REGULATIONS ON NNOVATION 
ACTIVITIES

Section I contains 1 question (I.1)

Question I.1 has 5 categories; to be answered by all enterprises.
Relevance: This question provides information to understand the
legal environment for innovation, and to assess the impact of
national and EU legislation on innovation activities.

Draft questionnaire - content

Workshop SMEInnoBoost, Slivek (31/01/2018 - 01/02/2018)

I.1. During the three years 2016 to 2018, has legislation or regulation affected 

your enterprise’s innovation activities in any of the following ways: 

Type of legislation or regulation

Initiated or 

facilitated  

innovation 

activities

Prevented new 

innovation or 

hampered or 

increased cost for 

innovation activities

Had no effect / 

not relevant

1.  Product safely, consumer protection   

2.  Environmental   

3.  Intellectual property   

4.  Tax   

5.  Employment, worker safety or social affairs   
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SECTION J. INTELLECTUAL PROPERTY RIGHTS

Section J contains 1 question (J.1)

Question J.1 has 6 categories; to be answered by all enterprises.

Relevance: This  question  provides  information  that can help to 
understand the outcome of innovation activities.

Draft questionnaire - content

Workshop SMEInnoBoost, Slivek (31/01/2018 - 01/02/2018)

J.1. During the three years 2016 to 2018, did your enterprise: Yes      No 

1.  Apply for a patent  

2.  Apply for an utility model  

3.  Register an industrial design right  

4.  Register a trademark  

5.  Use trade secrets  

6.  Claim copyright  
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SECTION J. INTELLECTUAL PROPERTY RIGHTS

Question J.1.1, J.1.2 and J.1.3
A patent is an exclusive right granted for an invention, which is a
product or a process that provides, in general, a new way of
doing something, or offers a new technical solution to a problem.

A utility model is a registered right that confers exclusive
protection for a technical invention. It can be obtained more
rapidly and cheaply than a patent, but the protection conferred
is less secure.

An industrial design is the ornamental or aesthetic aspect of an
object.

Draft questionnaire - content

Workshop SMEInnoBoost, Slivek (31/01/2018 - 01/02/2018)
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SECTION J. INTELLECTUAL PROPERTY RIGHTS

Question J.1.4, J.1.5 and J.1.6 
A trademark is a distinctive sign that identifies certain goods or
services as those produced or provided by a specific person or
enterprise.

A trade secret - any piece of confidential information, that is
reasonably under control of the owner, and has value as such,
irrespective of its nature, whether technical, organisational,
financial, commercial.

Copyright is the right that creators have over their literary and
artistic works. Works covered by copyright range from books,
music, paintings, sculpture, and films, to computer programs,
databases, advertisements, maps, technical drawings, etc.

Draft questionnaire - content

Workshop SMEInnoBoost, Slivek (31/01/2018 - 01/02/2018)
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INFORMATION ABOUT CONTACT PERSON

Draft questionnaire - content

Workshop SMEInnoBoost, Slivek (31/01/2018 - 01/02/2018)

Date: Contact person:

(first name, surname) (phone; e-mail)
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Next steps

After agreement on the final version of the
questionnaire:

 Translation of the final questionnaire into national
languages - must not influence the comparability
of the data.

 Designing the national questionnaire.

 Preparing guidelines/explanatory notes, including
definitions.

 Carrying out (if needed) test/pilot of the national
questionnaire and improving it, if necessary.
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THANK YOU FOR YOUR ATTENTION!

QUESTIONS AND COMMENTS 
ARE WELCOME!


